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Google Search Console Site Audit Rank Tracker

Google Analytics On Page SEO Checker WebsSite Auditor

Google Tag Manager Google + Keyword Overview  LinkAssistant
SplitSignal SEO SpyGlass

Goog|¢ %) Google Analytics  Demos & Tools
oI} Analytics 4 Campaign URL Builder

. geﬂ o W ) SEMRUSH B9 SE0 powersuite

Search Console Google Tag Manager
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search engine results
pages

Google

SERP

(search engine
results page)
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Clickthrough rate

What is click-through rate?

number of people
who clicked on the ad

)

CTR g x 100

7
(
humber of people
who saw the ad




SERP - Sponsored Placement — Organic Result

best car insurance

Sponsored
NerdWallet
»

https://www.nerdwallet.com
Compare Auto Insurance Rates | Compare Rates and Save
Enter Your Zip, Get Matched & Start Getting Quotes From Auto Insurance Companies. By
Shopping Around, You Might Find That You Are Overpaying For Auto Insurance. All Online.

Sponsored Placement

Sponsored

Allstate
https://www.allstate.com » auto_insurance » free_quote

Switch & Save Today | Save Up To $468 When Switching

Drivers who switched to Allstate® saved $468. Get Your Free Auto Insurance Quote Today!

—
U.S. News & Wor'ldrReport

https://www.usnews.com » Insurance » Auto

Best Car Insurance Companies of 2024

Apr 17, 2024 — USAA leads our rating of the best car insurance companies. Auto-Owners is No. : Org anic Resu It
2, followed by Nationwide, State Farm, and Geico.

USAA Car Insurance Review - Geico Car Insurance Review - American Family Car...

People also ask

What is the best car insurance right now?
Which company is best for vehicle insurance?
SERP Feature

What is the #1auto insurance in the US?

Which type of insurance is best for a car? v

Feedback

!@ mirlohi@mui.ac.ir







TOTAL
POPULATION

8.08

BILLION

URBANISATION

57.7%

SOURCES: KEFIOS ANALY NITED NATIONS; GOVERNMENT RE RCE
BETA RESEARCH CENTER. ADVISORY: SOCIAL MEDIA USER IDENTITIES MAY

UNIQUE MOBILE
PHONE SUBSCRIBERS

5.61

BILLION

vs. POPULATION

69.4%

. MA INTEL U §
NOT REPRESENT UNIQUE INC

LUROSTAT NN KANTAR & |AMA ATl RM RE LIRCE OMF
VIDUALS, COMPARABILITY: BASE REVISIONS; SOURCE CHANGES

ESSENTIAL DIGITAL HEADLINES

OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES

INDIVIDUALS USING
THE INTERNET

5.35

BILLION

vs. POPULATION

66.2%

SEE NOTES ON DATA

GLOBAL OVERVIEW

SOCIAL MEDIA
USER IDENTITIES

5.04

BILLION

vs. POPULATION

62.3%
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XM INTERNET USE TIMELINE
2024

NUMBER OF INDIVIDUALS USING THE INTERNET OVER TIME (IN MILLIONS)

GLOBAL OVERVIEW
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wwrl DAILY TIME SPENT USING THE INTERNET

AVERAGE AMOUNT OF TIME (IN HOURS AND MINUTES) THAT INTERNET USERS AGED 16 TO 64 SPEND USING THE INTERNET EACH DAY ON ANY DEVICE

GLOBAL OVERVIEW
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DAILY TIME SPENT USING THE INTERNET v’w

AVERAGE AMOUNT OF TIME (IN HOURS AND MINUTES) THAT INTERNET USERS SPEND USING THE INTERNET EACH DAY ON ANY DEVICE

07:32
07:07 0703 0713
0640
06:25 0609 0605
I I I |
FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MAILE
16 - 24 25 34 35 44 4554 55— 64
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

we
° SOURCE: GWI (@3 2023} FIGURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GWI.COM, COMPARABILITY: METHODOLOGY CHANGES, SEE NOTES ON DATA are, | (°) Meltwater
socia



;AN TOP TYPES OF WEBSITES VISITED AND APPS USED

024 PERCENTAGE OF INTERMET USERS WHO HAVE VISITED OR USED EACH KIND OF DIGITAL PROPERTY IN THE PAST MOMNTH

GLOBAL OVERVIEW

16 TO 24 YEARS OLD 25TO34YEARSOLD § 35 TO 44 YEARS OLD 8l  45TO 54 YEARS OLD 8 55TO 64 YEARS OLD

SOCIAL NETWORKS 96.9% CHAT & MESSAGING ?5.8% CHAT & MESSAGING 95.3% CHAT & MESSAGING 93.4% CHAT & MESSAGING 89.8%
CHAT & MESSAGING 96.4% = SOCIALNETWORKS 957% - SOCIAL NETWORKS 949% . SOCIALNETWORKS 91.8% = SOCIALNETWORKS 87.9%

SEARCH ENGIMNES & PORTALS 82.46% : SEARCHENGINES & PORTALS 80.9% : SEARCHEMNGINES & PORTALS 80.3% : SEARCHENGINES &PORTALS 79.8% : SEARCHENGINES & PORTALS 78.1%

SHOPPING 729% SHOPPING 75.6% SHOPPING 76.3% SHOPPING 74.0% SHOPPING 70.8%
MUSIC 55.9% MAPS, PARKING & LOCATION  54.7% MAPS, PARKING & LOCATION  54.6% MAPS, PARKING & LOCATION  54.4% EMAIL 57.6%
MAPS, PARKING & LOCATION  54.5% MUSIC 51.5% EMAIL 48.9% EMAIL 52.6% MAPS, PARKING & LOCATION  53.1%
ENTERTAINMENT 47 7% EMAIL 46.1% MUSIC 46.8% NEWS 48.9% WEATHER 527%
EMAIL 47 5% ENTERTAINMENT 44.2% NEWS 437% WEATHER 47 6% NEWS 50.3%
GAMES 42.9% WEATHER 38.9% WEATHER 43.3% MUSIC 42.4% MUSIC 35.3%
WEATHER 36.0% NEWS 37 0% ENTERTAINMENT 40.4% ENTERTAINMENT 35.1% BANKING & FINANCE 32.5%

o SOURCE: GWI (@3 2023). FIGURES REPRESENT THE FINDIN A BROAD SURVEY OF INTERMET USERS AGED 16 TO 64. SEE GW1.COM. COMPARABILITY: METHODOLOGY CHANC E NOTES ON DATA g’%. (0)Me|tWGtEl'
social



Ml MAIN REASONS FOR USING THE INTERNET o

2024 PRIMARY REASONS WHY INTERMNET USERS AGED 16 TO 64 USE THE INTERNET

GLOBAL OVERVIEW

FINDING INFORMATION 60.9%

STAYING IN TOUCH WITH FRIENDS AND FAMILY 56.6%

WATCHING VIDEOS, TV SHOWS OR MOVIES 52.3%

KEEPING UP TO DATE WITH NEWS AND EVENTS 51.9%

RESEARCHING HOW TO DO THINGS 49.4%

FINDING NEW IDEAS OR INSPIRATION 46.1%

ACCESSING AND LISTENING TO MUSIC 45.1%

RESEARCHING PRODUCTS AND BRANDS 43.7%

FILLING UP SPARE TIME AND GENERAL BROWSING 42.6%

EDUCATION AND STUDY-RELATED PURPOSES 38.8%

RESEARCHING PLACES, VACATIONS AND TRAVEL 37.9%

RESEARCHING HEALTH ISSUES AND HEALTHCARE PRODUCTS 35.2%

we
SOURCE: GWI (@3 2023). FIGURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERMET USERS AGED 16 TO 64, SEE GWI.COM. COMPARABILITY: METHODOLOGY CHANGES. SEE NOTES ON DATA are, (O Meltwater
o social



PPN TIME SPENT USING SOCIAL MEDIA APPS

AVERAGE TIME PER MONTH THAT GLOBAL USERS SPENT USING EACH PLATFORM'S ANDROID APP BETWEEN O1 JULY AND 30 SEPTEMBER 2023

GLOBAL OVERVIEW

TIKTOK 34H D0M

YOUTUBE 28H O5M

FACEBOOK 19H 47M

WHATSAPP MESSENGER 17H 06M

INSTAGRAM 15H 50M

8H 14M

X (TWITTER) 4H 40M

TELEGRAM 3H 45M

SNAPCHAT 3H 33M

3H2TM

1H 49M PINTEREST

. OH 5IM LINKEDIN

SOURCE: DATA. Al INTELLIGEMCE. SEE DATA.AL. MOTE: FIGURES REPRESENT AYERAGE NUMBER OF HOURS SPEMT PER USER, PER MONTH USING EACH PLATFORM'S MOBILE APP ON ANDROID PHOMES BETWEEMN we
ULY AMD 30 SEPTEMBER 2023. FIGURES DO MOT INCLUDE DATA FOR CHIMA, SO FIGURE FOR TIKTOK DOES NOT INCLUDE DOUYIN, COMPARABILITY: WORLDWIDE, ROUGHLY 70% ( C’II’E. (0) MEItUVGter
MAXIPHGHNES RUN THE ANORCID OFERATING SYSTEM social



JAN

2024

WEBSITE

TOTAL
VISITS

(MONTHLY AVE )

UNIQUE
VISITORS

IMONTHLY AVE )

AVERAGE
TIME
PER VISIT

AVERAGE

PAGES

PER VISIT

TOP WEBSITES: SIMILARWEB RANKING

SIMILARWEB'S RANKING OF THE MOST VISITED WEBSITES, BASED ON WEBSITE TRAFFIC BETWEEN DECEMBER 2022 AND NOVEMBER 2023

GLOBAL OVERVIEW

01 GOOGLECOM

02 YOUTUBE.COM

03 FACEBOOK.COM

04 INSTAGRAM.COM

05 TWITTER.COM

06 BAIDU.COM

07 WIKIPEDIA.ORG

08 YAHOO.COM

09 YANDEX.RU

10 WHATSAPP.COM

OS5 ADVISORY:

SOURCE: SIMILARWES. RANKIN

85598

33.048

17098

6.47 B

6418

4998

4528

3448

3358

2938

2448

1458

1.158

211 M

764 M

206 M

741 M

294 M

150 M

360 M

10M 455

20M 09S

10M 225

8M11S

10M 408

5M 04S

3M 558

8M 445

OM 15S

15M 475

8.6

11.4

8.6

11.0

9.9

8.0

3.1

5.5

9.2

1.7

23 NOTES:

n

12

13

14

15

16

17

18

19

20

TOTAL UNIQUE
“pas
280B 347 M
2458  342M
AMAZON.COM 242B 335M
227B 269M
TIKTOK.COM 207B 696 M
YAHOO.CO.JP 2058 67 M
LIVE.COM 204B 207M
DOCOMO.NE.JP 1828 87 M
REDDIT.COM 1.77 B 185 M
LINKEDIN.COM 1698 244M

AVOID VISITING UNKNOWN DOMAINS

W
ar
S

AVERAGE  AVERAGE
TIME PAGES
PERVISIT  PERVISIT
8M 47S 9.0
8M 308 8.6
7M 14S 9.6
7M 28S 11.1
3M 38§ 7.6
9M 075 6.4
7M 53S 8.5
5M 48S 48
8M 345 6.4
7M 308 7.7

e
ogi ol <OD> Meltwater



Google bing Yahoo! YANDEX DuckDuckGo

80.41% 11.56% 3.14%  2.08%  0.8%

Desktop Search Engine Market Share Worldwide - June 2024

Desktop Search Engine Market Share Worldwide

]

- lune 2024

jJune 2023




Google YANDEX Baidu bing Yahoo! DuckDuckGo

95.18% 1.21%  0.99%  0.65%  0.54%  0.52%

Mobile Search Engine Market Share Worldwide - June 2024

Mobile Search Engine Market Share Worldwide

p )My o —_ DIA
Il-, € ZLUZD - |UNe LZUZL&




Mobile Desktop Tablet

57.87% 40.2% 1.94%

Desktop vs Mobile vs Tablet Market Share Worldwide - December 2023

Desktop vs Mobile vs Tablet Market Share Worldwide

Dec 2022 - Dec 2023

FO%

Mobile <Or Desktop <O Tablet




Number of Pages that
Lost Their Visibility
in Mobile Search

US Data

# of URLs present in desktop results

463,210 293,899

1,389,428 941,561

4,445,458 3,042,567




International ~

Branded Vs. Unbranded

All devices ~ Jul 2024 ~

Branded
CTR 35,24%, Keywords 706,772, Websites 34,712

Non Branded
CTR 26.66%, Keywords 1,227,051, Websites 41,110

International ~

Branded 35.24

MNon Branded 26.68

Branded Vs. Unbranded i Search Intent @

All devices ~

Jul 2024 ~

Categories (%)

Branded
CTR 3.03%, Key

ds 1,674, Websites 1,244

Non Branded
CTR 1.22%, K is 72,014, Websites 30,757

Branded 3.03

15 16 i7 18 19

Non Branded 1.22




Q, Google CTR perranking
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Google Search CTRs

zero clicks

17.3%

google keyword

e

29.3%

google clicks

organic clicks

43.1%

paid clicks

10.3%

mirlohi@mui.ac.ir

0.02%

Google Search CTRs

zero clicks

25.6%

google keyword

179%

google clicks

e

9.7%

organic clicks

45.1%

paid clicks

1.8%







)web crawlers(

Serving search results
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CURL discoveryc

Googlebot

robots.txt

e@ mirlohi@mui.ac.ir



”n "

alt attributes [ title€

v<section class' author-box" itemprop="author"” itemscope itemtype="http://schema.c
: tbefore

img |alt="Avatar for App Shah|'|title="Gravatar for App Shah'| src="http://1.qgrav
48def C e eb3175=90&d=mm&r=q" srcset="http://l.qravatar.com/c
s=180&d=mm&r=qg 2x" class="avatar avatar-9@ photo” height="90" width="90@
» <h4 class="author-box-title'"=..</h4

»<div class="author-box-content"” itemprop="description'=..</div

Canonical

(

!g!rnkkﬂﬁﬁnnuhacjr



Serving search results

e@ mirlohi@mui.ac.ir



PageRank

Pagerank

Google Analytics Rank Tracker
Organic Traffic

e@ mirlohi@mui.ac.ir



LUSTHM

Al

d

Monthly

leekly

1,145,293 * 3
Il"l

Daily

£
:
=

on

Organic Traffic (GA)
Total website sessi

1,163,601 *

SERP Analysis  Visibility

mirlohi@mui.ac.ir

Rank Progress
B Keyword sess




205
.

query
Jquery

Rank Tracker

mirlohi@mui.ac.ir



English - Advanced selmings -

Found keywords Y 0 ¥

Keywiend # of Searches ~ Cost Per Chck Keyword Difficuly
gravel Dikes Tracked 27,240 £0.63 425
gravel bikes for sale £0.5%9 294
gravel bikes sale & £1.00

gravel bikes for women 5 5333

gravel Dikes 2020 £1.11

gravel Dikes on sale . k £1.00

gravel bikas Eanium 21.15

gravel Dikes Dasd 81.91

gravel Dikes cannondale $1.15

gravel Dikes canyon 2] 5834

gravel bikes giant 5 £0.41

gravel bikes kona 5115

e@ mirlohi@mui.ac.ir



) 203
RankBrain S
O O O

RankBrain

RankBrain
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ftravel-blogs/best-hostels-in-san-ir..

@ w0

Multi-word Keywords Single-word Keywords

@

mirlohi@mui.ac.ir

Keyword

san francisco

union square

hostels In san

hostels in san francisco
francisco hostels

san francisco hostels
fisherman's wharf
private rooms
downtown san

downtown san francisco

Recommended
Recommended
Recommended
Recommended
Recommended

Mapped
Recommended
Recommended
Recommended

Recommended

Recommendation
Use more
& ok
& ok
& ok
Add
Add
Add
Use more

AOd

# of Competitors =
10 (100%)

9 (90%)

8 (80%)

8 (80%)

8 (80%)

8 (80%)

8 (80%)

8 (80%)

7 (70%)

£ (70%)




cere Jo

. ‘RankBrain BERT
RankBrain . RankBrain 2 01 5
RankBrain . BERT

RankBrain

RankBrain

(

BERT RankBrain.

mirlohi@mui.ac.ir



site: search operator
site:mui.ac.ir

( sitemap

!@ mirlohi@mui.ac.ir






breadcrumbs

Breadcrumb

Lorem ipsum

https://example.com

Domain

https://www.example.com/pets/cats.html

https://www.example.com/2/6772756D707920636174

!@ mirlohi@mui.ac.ir



about

articles

https://www.example.com/policies/return-policy.html

https://www.example.com/promotions/new-promos.html

policy
promotions

!@ mirlohi@mui.ac.ir


https://www.example.com/policies/return-policy.html
https://www.example.com/promotions/new-promos.html

!@ mirlohi@mui.ac.ir



!@ mirlohi@mui.ac.ir



!@ mirlohi@mui.ac.ir



nofollow

nofollow
nofollow

rel="nofollow" Use the nofollow value when other values don't apply, and you'd rather Google not associate your site with, or crawl the
linked page from, your site. For links within your own site, use the robots.txt disallow rule.

€D

<a rel="nofollow" href="https://cheese.example.com/Appenzeller_cheese">Appenzeller</a>

!@ mirlohi@mui.ac.ir
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<img
srcset="maine-coon-nap-328w.jpg 320w, maine-coon-nap-486w.jpg 488w, maine-coon-nap-8@6w.jpg 8606w
sizes="(max-width: 320px) 28@px, (max-width: 488px) 44@px, 880px’
src="maine-coon-nap-866w.jpg"
alt="A watercolor illustration of a maine coon napping leisurely in front of a fireplace">

!@ mirlohi@mui.ac.ir
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Google for Creators
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Keyphrase & Meta Description

Semrush& Yoast

!@ mirlohi@mui.ac.ir



keyphrase keyword
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Breadcrumbs
.asia .org. .com

Parts of a URL

Second-Level Top-Level Breadcrumbs
Protocol Subdomain Domain (SDL) Domain (TLD)

T T 1 T

https:// careers. semrush | .com = /content-marketer

ul )

Domain Name

!@ mirlohi@mui.ac.ir



Yoast SEO

Yoast SEO "Get related keyphrases"

@ SEO @ Readability @ Inclusive language 38 Schema «& Social

Focus keyphrase @

focus keyword

Get related keyphrases

Search appearance

® Premium SEO analysis

focus keyword

+ Add related keyphrase

Internal linking suggestions

!@ mirlohi@mui.ac.ir




(Y1 Related keyphrases

Show results for:
United States - US v Select country

Related keyphrase Volume @ Trend @

Google Trends Google Adwords

focus keyword Add as related keyphrase Yoa st S Eo

focus keyword example Add as related keyphrase
focus keyword in seo Add as related keyphrase

trick to add multiple focus keywords ralil e 2 e e e I
in yoast seo free i VO u me

Trend

~

(Volume ¢

focus keyword meaning Add as related keyphrase 1 2

what is focus keyword in yoast seo Add as related keyphrase

how many focus keyword yoast Add as related keyphrase (Tre nd 6

12

!@ mirlohi@mui.ac.ir
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Meta Description
URL

Go gle what is a meta description

Semrush

https://www.semrush.com > blog > meta-description 2

What Is a Meta Description? [+ SEO & Writing Tips]

May 15, 2023 ~ A meta description is a webpage summary that can show in search engine
results. Meta descriptions should let users know what they'll find on ...

How To Write An Seo Meta... - Site Audit - On Page Seo Checker

meta [ head€ HTML

<meta name="description" content="Learn how to develop a tone of voi
ce for your brand and use our template to get started.">

HTML

e@ mirlohi@mui.ac.ir



Semrush
https://www.semrush.com » blog » seo-che...

SEO Checklist: 41 Tips to Optimize Your
Website

Dec 14, 2022 - Our free SEO checklist is a step-by-step
guide that can help you optimize your site and boost your
rankings.

SEO title Insert variable

SEO Checklist: 41 Tips to Optimize Your Website

Slug

seo-checklist/

Meta description Use Al Insert variable

Our free SEO checklist is a step-by-step guide that can help you optimize your site and

boost your rankings.

!@ mirlohi@mui.ac.ir




How to Write a Perfect
Meta Description

A Simple 6-Step Guide

(J 1. Keep meta descriptions to 105 characters
(or 680 pixels) in length

(J 2. Include your target keyword

(J 3. Give the user what they want to see

(J 4. Include a call to action

(J 5. Ensure every meta description is unique

(J é. Include important product information

semrush.com <) SEMRUSH

!@ mirlohi@mui.ac.ir
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Running Shoes Store
https://yourdomain.com » ... » Running Shoes

Best Trail Running Shoes 2023

27 Jul 2023 — Explore our athletic shoes today. Weather you need cross trainers or

running shoes, we have what you need.

Running Shoes Store
https://yourdomain.com» ... » Running Shoes

Best Trail Running Shoes 2023

27 Jul 2023 — Find the best trail running shoes available in store or online. We have
Brooks, On Cloud, Adidas, & more.

e@ mirlohi@mui.ac.ir



Google

Apple
© pp

https://www.apple.com > shop > buy-iphone

Buy iPhone

‘Shop the latest iPhone models and accessories. Save with Apple Trade In,

|carrier offers, and flexible monthly payment options. Get expert help today. |

Buy iPhone 14 - Buy iPhone 15 - Buy iPhone 15 Pro

GO gle compare iphones

Apple
© pp

https://www.apple.com > iphone > compare

Compare iPhone Models

Compare features and technical specifications for the iPhone 14 Pro, iPhone 14 Pro Max, iPhone

14, iPhone 14 Plus, iPhone SE, and many more.

!@ mirlohi@mui.ac.ir

Go gle iPhone 14 specifications

© Apple
https://www.apple.com > iPhone » iPhone 14
iPhone 14 and iPhone 14 Plus - Technical Specifications
| iPhone 14 Technical Specifications - Dual-camera system - 12MP Main: 26 mm, /1.5
aperture, sensor-shift optical image stabilization, 100% Focus Pixels - 12MP ... ’
7 Iphone And The - Made With Better Materials - Apple And The Environment

Il RAad ~
: eq ivie

J<meta name="-Des/c“r‘ipt4ion"" content="view all technical |
fspecifications for iPhone 14 and iPhone 14 Plus.">




CTA (Call to Action)

CTA

!@ mirlohi@mui.ac.ir



m ukgymequipment.com

https://www.ukgymequipment.com > new-products

New Chin & Dip Products

UK Gym Equipment is the leading supplier of new and refurbished commercial grade

gym equipment from the leading manufacturers.

G ukgymequipment.com
https://www.ukgymequipment.com > new-products

New Weight Storage Products ContentShake Al

| UK Gym Equipment is the leading supplier of new and refurbished commercial grade
gym equipment from the leading manufacturers.

E ukgymequipment.com
https://www.ukgymequipment.com > new-products > s...  §
New Strength Training Accessories Products /
| UK Gym Equipment is the leading supplier of new and refurbished commercial grade
gym equipment from the leading manufacturers.
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= Skechers
https://www.skechers.com > relaxed-fit-respected--catel  :
Relaxed Fit: Respected - Catel é

This casual Relaxed Fit® slip-on features a smooth oiled leather upper with a
cushioned Air-Cooled Memory Foam® insole and Goodyear® rubber traction sole.
Rating: 4.6 - 104 reviews - $90.00 - $8.50 delivery - Free 45-day returns - In

stock
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) e w+( Site Audit

Site Audit

Run an SEO analysis to uncover the highest-priority technical issues

yourdomain.com

62 pages have duplicate meta descriptions ~ Why and how to fix it

38 pages don't have meta descriptions ~ Why and how to fix it

mirlohi@mui.ac.ir


https://www.semrush.com/siteaudit/

SEO

)2=+(On PageSEO Checker

Semrush Google Search Console

On Page SEO Checker

Get an exhaustive list of ideas based on competitive analysis
that can improve the organic performance of your website.

yourdomain.com

Already registered? Log in

!@ mirlohi@mui.ac.ir

TOP pages to optimize
Priority Page

https://yourdomain.com/example-page1/
https://yourdomain.com/example-page2/
https://yourdomain.com/example-page3/
https://yourdomain.com/example-page4/

https://yourdomain.com/example-page5/

View all pages & ideas

Total Volume

15.0k

7 ideas |
9ideas
8 ideas
7 ideas

10 ideas



https://www.semrush.com/on-page-seo-checker/

@ Content
Based on your top 10-
ranking rivals' data

e Provide a more relevant meta description.

The meta description displayed in search results doesn't
match your <meta> tag. Try to provide a more relevant
meta description.

'v Show more

Keyword Your Meta Description SERP Meta Description

types of Learn about Pollinators include

pollinators | different types of birds, bats,

' - pollinators by butterflies, moths,
reading our blog flies, beetles,
here. wasps, small

mammals, and
most importantly,
bees...

¢ Make your text content more readable.

Compared to your rivals, your text-based content is
difficult to read and understand. Try to improve your
content's readability.

[£] See detailed analysis

e Provide a more relevant meta description.

The meta description displayed in search results
doesn't match your <meta> tag. Try to provide a more
relevant meta description.

> Show more

Why should | do this?
Difficulty:

Why should | do this?
Difficulty:




)2=>+(Google+ Keyword Overview

Keyword Overview

Dive into the largest keyword research database on the market
and analyze everything you need to know about a keyword.

Enter from 1 to 100 keywords separated by commas ( 1/100

types of pollinators = US v v m

Examples: loans movies how to buy audible books SERP Analysis = View SERP | &, Export

Results SERP Features

28.7M

| 1-10 | 11-20 21-30 31-40 41-50 51-60 61-70 71-80 81-90 91-100

URL Page AS Ref. Domains Backlinks  Search Traffic URL Keywords

1 https://www.xerces.org/pollinator-conservation/about-pollin... 47 7 693 1.5K 705
xerces.org

Site links

People also ask
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https://www.semrush.com/analytics/keywordoverview/?db=us

Phrase: types of pollinators This is google.com’s cache of search results for the term: types of pollina

Database: United States appeared on the day of database collection. Please note, the current pag
Device: Desktop captured

Date: Oct 2023

GO g|e types of pollinators

Images In the world In the united states Insect

About 28,700,000 results (( seconds)

% The Xerces Society for Invertebrate Conservation

https://www.xerces.org » about-pollinators

Who Are the Pollinators? p I $ @KF T h'_')@ I\m p @RM 6
Some of these insect pollinators will be familiar (bees and butterflies), but you might be " [ ]
surprised by some of the others (flies, wasps, and beetles). Here we CVie S E R PC

Pollinator.org

https://www.pollinator.org » pollinators £
About Pollinators

| Birds, bats, butterflies, moths, flies, beetles, wasps, small mammals, and most importantly, bees
are pollinators. They visit flowers to drink nectar or feed ...
Pollinators Need You. You... - Why Are Pollinators... - How Can You Help?

US Forest Service (.gov)
= (g

https://www.fs.usda.gov » managing-land » wildflowers

Who Are the Pollinators? | US Forest Service

Who Are the Pollinators? ; Ants - Bats - Bees - Beetles ; Birds - Butterflies - Flies - Moths
Unusual Animal Pollinators - Wasps - Insect Basics - Fact Sheets
Unusual Animal Pollinators - Bat Pollination - Ants
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)2=(To the Web& SERP Preview Tool

https://www.marthastewart.com/8380132/perennial-vs-annual-definitio GENERATE PREVIEW

Typical Desktop Result Typical Mobile Result
www.marthastewart.com» ... » perennial-vs-annual-definition-plants fi nhitps://www.marthastewart.com ..

Perennial Definition vs. Annual Definition Perennial Definition vs. Annual

Perennial and annual are two terms commonly used by gardeners. The perennial definition is a Definition

plant that regrows every year, while annuals only last for one ...
Perennial and annual are two terms commonly used by

gardeners. The perennial definition is a plant that regrows
every year, while annuals only last for one ...

Write or Edit your Title and Meta Description

Google Says There’s No Limit on Title Tag Length

Page Title

Perennial Definition vs. Annual Definition
e

O Page title is 360 pixel(s) long — Your page title is an acceptable length.

Meta Description

Perennial and annual are two terms commonly used by gardeners. The perennial definition is a plant that regrows every year, while annuals only last for one growing season. Here, we explain the
difference between the two terms, and the benefits of each. Plus, learn about a third category: biennials.

‘ A\ Meta descriptionis 1718 pixel(s) long — Meta descriptions should be around 920 pixels in length.
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https://totheweb.com/learning_center/tool-test-google-title-meta-description-lengths/

) 2= (SplitSignal

Summary

Result Effect Size Confidence Level Duration Visited by Googlebot

Positive +2.2% 95% 21 days 95% s052/8404

Variation Group Traffic

Historical Data
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https://www.semrush.com/splitsignal/

Thanks!

Does anyone have any questions?
mirlohi@mui.ac.ir
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